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This is Tracab

A Tracab is a company that provides the world
of sport with unique real-time content &
virtual football experiences

A Content is created using the patented Tracab
Image Tracking System™

¢ Using decades of military image processing
research, the Tracab Image Tracking System™ is
capable of tracking all players, the ball and the
referee and convert their movements into a live
3D data stream

TRACAB is the only company in the market
today that can track all objects on the pitch in
real-time in true 3D
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Data is packaged, branded & distributed as a
range of premium content products for media
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Company Introduction

Company

Status

i \§ : /'

A\ Founded in 2003 by SAAB, Hego and Egnus

A\ offices in Stockholm and Helsingborg with some 25
employees ]

A TRACAB is the only company in the market today
that can digitise a football game in real time with
true 3D tracking

A All objects on pitch are tracked 25 times per second
and [x/y /z] coordinates are delivered in real-time
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A\ Patented core technology for Image Processing
provided by SAAB

A\ Third year of successful partnership with UEFA including CL and EURO
2008

A system been independently tested and approved by UEFA, Swiss Timing,
John Moore University and in Russia

A system successfully used at over 1,000 games all over the world
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Value Proposition I (Il)

A 1. Media Products

C Creates a new set of digital rights for federations, leagues and rights
holders within sports

¢ Incremental revenues created through real-time new media products
for television, broadband, mobile, print, gaming and betting
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